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This paper has reflect the pcocess of interpretation related the theoretical and practical 
creativity in interdisciplinary fields, notably the cultural heritage and ecology. Because 
of the many ways in which the term is being used, this article examines the various 
conceptual and functional definitions of cultural industries and creative industries. It 
commences with the review of relevant academic achievements which mentioned 
above, and then discusses the appreciation of co-creative relationships between cultural 
heritage and cultural industries combined with specific cases. It also describes the 
statistical caliber and method which could be applied to identifies concrete creativity of 
cultural heritage in the sense of cultural industries. In the context of urban planning 
science and urban revival movemnt, it illustrated the essence of creativity which 
involved a wide range of activities related to the process of adaptive reuseof historic 
buildings and district, old factories.It constructs multidisciplinary framework of 
analyzing influence factors emphasized on micro-mechanisms, notably heterogeneity 
of cultural heritage. Based on regional statistical data collecting from 31 province in 
china, empirically studies the effects ofcultural industries operating performance.The 
main measurement was the Pearson Correlation Coefficient studied on the relevance 
among cultural heritage, cultural industries and ecological performance.The results 
indicates that ecological evaluation index and cultural enterpises performance does 
nearly not show a strong relativity. There is a moderate inverse relationship between 
ecological factors and cultural industries. It demonstrate that cultural heritage do not 
have significant effects on cultural industries revenues. However, it plays a vital role to 
form the uniqueness of urban image. Technology research and development has a 
significant positive correlation with the development of cultural industries. The 
economic capacity of cultural heritage in the cultural industries could be measured 
appropriately, and the industrial heterogeneity of cultural heritage, which is more 
prominent than other cultural industries could be clarified. 














perspective which is concerned with cultural, economical and ecological influence. It 
shows that infrastructure, geographic space and resource endowments are not the 
critical factors to limit the development of urban creative industries.The ecological 
principles, notably the diversity, change, learning and adaptation, embodied in the urban 
innovators’ behavior through places, organizations and events, cultural heritage and 
cultural industries could be creative more. 
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